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What we believe in.
What we stand for.
What defines us.

BRAND

DIFFERENTIATORS

What makes us different to our competitors.
Why our customers should do business P
withwus instead of them.

The people we serve.
What they care about and
how they see the world.

How we speak and behave. Our tone
of voice. Our personality must be
connected to our values.

THESE ELEMENTS THEN
INFLUENCE OUR

COMMUNICATION
VISUAL IDENTITY




